6.0 The "Pre-Launch Teaser" Mini Blueprint

Overview: Hype-Driven Promotion on Autopilot

Launch day is too late to start promoting. The most successful affiliates start building
anticipation days, or even weeks, in advance. This mini blueprint is your shortcut to
mastering the art of the pre-launch teaser. It reveals the exact 3-step sequence to use Al
to craft irresistible social media posts and emails that build hype and make your
audience feel like they're on the verge of a huge discovery.

This isn't about spamming your list. It's about strategically dropping clues, creating a
sense of a shared secret, and positioning yourself as the ultimate authority before the
affiliate link is even live. Use this blueprint to build momentum and prime your audience
for a buying frenzy on launch day.

How to Apply: Your 3-Day Teaser Plan
Here’s your rapid-fire guide to deploying this blueprint in a matter of minutes.

1. Define Your Angle: What's the one thing you want to highlight about this
product? Is it the massive time savings, the huge profit potential, or a unique
shortcut? Pick a single angle for your teaser sequence.

2. Fillin the Blanks: Go through the three steps in this blueprint. Use the fill-in-the-
blank prompts to generate your content for each day.

3. Schedule and Deploy: Copy the content and schedule your emails or social
media posts. Follow the sequence exactly as written for maximum impact.

Section 1: The 3-Step Teaser Sequence

This is the core of the blueprint. It’s a psychological sequence designed to build
curiosity and anticipation. Each step has a specific goal, moving your audience from
unaware to eager.

Step 1: The "Problem" Post (3 Days Before Launch)

The goal here is to agitate a common problem your audience faces. You won't mention
the product or your bonus yet. You're just planting a seed.

Al Prompt Template:



Act as an expert copywriter. Write a 3-paragraph social media post and a 3-paragraph
email that starts with a bold, relatable question about a common pain point for [TARGET
AUDIENCE]. The tone should be empathetic and a bit mysterious. End the post and
email by hinting at a potential solution without revealing what it is. Use this specific pain
point: [PAIN POINT].

Fill-in-the-Blank Application:
e Target Audience:[]
e PainPoint: ]
Example:

Act as an expert copywriter. Write a 3-paragraph social media post and a 3-paragraph
email that starts with a bold, relatable question about a common pain point for
"beginner affiliate marketers." The tone should be empathetic and a bit mysterious. End
the post and email by hinting at a potential solution without revealing what it is. Use this
specific pain point: "spending hours creating content only to get no sales."

Step 2: The "Solution" Teaser (2 Days Before Launch)

Now, you introduce the solution. You'll reveal the product's name but not the affiliate
link. You'll also hint at your exclusive bonus stack.

Al Prompt Template:

Act as a master affiliate marketer. Write a 4-paragraph social media post and a 4-
paragraph email that follows up on the previous post. Start by mentioning the problem
again. Then, introduce [PRODUCT NAME] as a potential game-changer. Finally, hint at
an exclusive bonus you've created that makes the product even more powerful. Use a
mysterious and exciting tone. End with a call to action to "keep an eye out" for more
information.

Fill-in-the-Blank Application:
e Product Name:[]
Example:

Act as a master affiliate marketer. Write a 4-paragraph social media post and a 4-
paragraph email that follows up on the previous post. Start by mentioning the problem
again. Then, introduce "The Traffic Crusher System" as a potential game-changer.
Finally, hint at an exclusive bonus you've created that makes the product even more
powerful...



Step 3: The "Bonus Drop" (1 Day Before Launch)

This is the big reveal. You'll unveil your bonus stack and position it as the ultimate
"missing piece" to the product's puzzle.

Al Prompt Template:

You are a conversion expert. Write a 5-paragraph email and a social media post that
reveals my exclusive bonus stack for the upcoming [PRODUCT NAME] launch. The copy
should position my bonus, named [BONUS STACK NAME], as the ultimate solution to
the problem of [PAIN POINT]. Highlight the benefits of the bonus stack and tell them it's
only available if they buy through your link. End with a clear call to action that says "Get
ready, because the link goes live at [TIME] tomorrow."

Fill-in-the-Blank Application:
¢ Product Name:[]
e Bonus Stack Name:[]
e PainPoint: []

e Time:[]

Section 2: Advanced Applications & Insider Hacks

Want to take this blueprint from great to legendary? Use these insider hacks to
supercharge your pre-launch sequence.

Hack #1: The "Social Proof" Teaser

o The Concept: Instead of just hinting at a solution, use a testimonial or social
proof to build anticipation.

e The Al Prompt: Write a social media post that features a short, powerful
testimonial from a beta tester of a product similar to [PRODUCT NAME]. The
testimonial should mention the problem and how the product solved it. End the
post with a mysterious line like: "Something even better is coming to solve this
problem for good."

Hack #2: The "Behind-the-Scenes" Peek

e The Concept: Give your audience a sneak peek at your bonus stack. Show them
a blurred-out image of the checklist or a few lines of the prompt pack. This
creates insane curiosity.

e The Al Prompt: Write a social media post that creates a sense of a "behind-the-
scenes" sneak peek. Tease a specific bonus like a "fill-in-the-blank script" or a



"cheat sheet" without giving away the full details. Use a line like: "I’m working on
something that’s going to make [PRODUCT NAME] even more powerful."

Hack #3: The "Curiosity Question" Engagement

e The Concept: End your teaser posts with a question that encourages comments
and engagement.

¢ The Al Prompt: Write a social media post that presents a question related to
[PAIN POINT]. The question should be open-ended and invite discussion. For
example: "What's the one thing that has held you back from [DESIRED RESULT]?"

Conclusion: Stop Chasing the Launch. Start Leading It.

The "Pre-Launch Teaser" Mini Blueprint is your strategic guide to dominating any affiliate
promotion before it even begins. It’s the difference between hoping for sales and
engineering them.

By using Al to craft your teaser sequence, you're not just saving time; you're building a
psychological advantage that your competitors can't match. You'll arrive on launch day
with a primed, eager audience ready to buy through your link.

Put this blueprint to work, and watch as your pre-launch efforts turn into record-
breaking commissions.



